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Before beginning the project, | researched
brand identity ideas and images

RESEARCH
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Research

Before deciding on a target audience, | wanted to research
different Ideas of layouts, poster design, packaging,
business cards, etc., to gain some inspiration into the
various ways branding is produced and idealized. Within
this search, | found an abundance of new ways to promote
brand identity and also new ways to enhance design
elements that | didn’t think about before. | found a lot of

interest in the more minimal design products.
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Research - Packaging

Target Audience: Doctors/Nurses

Product Concept: Caffeine Infused Candy (Plus addition of Vitamins
+ Health Benefits)
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After picking my target audience of doctors/nurses. My research

began with looking at different ideas of packaging, layouts,. And URNI+UV

business cards more similar to my concept. Also, within my research,
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| wanted to make sure that my product idea was not already on the

HADNID Q22145

VHOLVYW

market. Although the concept of caffeine infused candy is already

created, | wanted to produce something different. This product

would be a caffeine infused candy, made specifically for doctors, that

is also enhanced with Vitamin C, Vitamin D, and Zinc, to support
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Research - Layouts

Target Audience: Doctors/Nurses

Product Concept: Caffeine Infused Candy (Plus addition of Vitamins
+ Health Benefits)

After picking my target audience of doctors/nurses. My research
began with looking at different ideas of packaging, layouts, and
business cards more similar to my concept. Also, within my research,
| wanted to make sure that my product idea was not already on the
market. Although the concept of caffeine infused candy is already
created, | wanted to produce something different. This product
would be a caffeine infused candy, made specifically for doctors, that
is also enhanced with Vitamin C, Vitamin D, and Zinc, to support
energy but also the immune system, brain function, and much more,
for a delicious yet easier way to stay awake during long shifts, while

also staying healthy.
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Research - Web/App

Target Audience: Doctors/Nurses

Product Concept: Caffeine Infused Candy (Plus addition of Vitamins
+ Health Benefits)

After picking my target audience of doctors/nurses. My research
began with looking at different ideas of packaging, layouts and
business cards more similar to my concept. Also, within my research,
| wanted to make sure that my product idea was not already on the
market. Although the concept of caffeine infused candy is already
created, | wanted to produce something different. This product
would be a caffeine infused candy, made specifically for doctors, that
is also enhanced with Vitamin C, Vitamin D, and Zinc, to support
energy but also the immune system, brain function, and much more,
for a delicious yet easier way to stay awake during long shifts, while

also staying healthy.
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Research - Business Card & Poster

Target Audience: Doctors/Nurses

Product Concept: Caffeine Infused Candy (Plus addition of Vitamins
+ Health Benefits)

After picking my target audience of doctors/nurses. My research Morning Coffee

began with looking at different ideas of packaging, layouts and

Lorem ipsum dolor sit amet, dipis mod tempor incididunt ut labore et dolore
SR N C01r o e S S EAES R e s ek MAKE YOUR CHOICES.

business cards more similar to my concept. Also, within my research,

. IT IS YOUR UIFE,
| wanted to make sure that my product idea was not already on the e
market. Although the concept of caffeine infused candy is already ;ﬁi‘w;g;fm”“““

created, | wanted to produce something different. This product
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would be a caffeine infused candy, made specifically for doctors, that
is also enhanced with Vitamin C, Vitamin D, and Zinc, to support
energy but also the immune system, brain function, and much more,
for a delicious yet easier way to stay awake during long shifts, while
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also staying healthy.
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To start off the creation of CodeBrew, the first step | took
was the creation of a Logo
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Sketches — Logo

For the initial concept of my logo, | wanted to combine the
medical aspect and coffee aspect. Therefore, | used the
combination of a syringe and a coffee cup. To further this
combination, | made the handle of the coffee cup the handle
of the syringe. This logo mark also pushed the concept of
being “infused” with caffeine, energy, and all the benefits that
the product offers. | also tried utilizing combinations of the
coffee mug with a heart beat, as well as a heart. However, |

feel that this concept was too commercial.
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Logo Computer Variations

While starting my computer process variations of my logo. |
started off using a sky blue and testing multiple ways of
adjusting the cup. | also played around with adding an
additional circle to enclose the mug. However, | felt that the
mug/syringe held a stronger emphasis onit’s own. | decided
to use a contrast in color to differentiate the words in the
brand name, as well as playing around with different
typefaces. In conclusion, | chose a rounded san-serif
typeface in order to emphasize the rounded and bold

features of the logo mark.
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Logo Final Mood Board

After many variations of colors within my logo process, |
decided to create a mood board. Finding inspiration within
shades of blue, as well as having a pop of red. | decided to
change my logo colors to follow this theme. | believe that
the teal reminds me of medical scrubs, while holding a high
contrast with the dark grey. Also, | really enjoyed having a
pop of color (red) to emphasize features that | would later

utilize throughout the brand.
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Logo Final Variations

For my final logo, | chose to have a tilted coffee cup with a
syringe, following the mood boards colors of a teal, dark
grey, and white. | have a primary and secondary mark,
where as the coffee cup is either on the left side of the type
or directly above. My logo is displaying the medical aspect,
as well as the fun, "energetic” emotion of my brand.
Although medical work is very serious, my candy as well as
my logo, brings light onto how this product will increase

your mood and provide many benefits.
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After creation of the logo, a Bl Kit was created to define
typography, color palette, as well as displaying other
watermarks and images used throughout the brand

Bl KIT

P.013/50



Logo Final BI KIT

The BI Kit displays the font that was used within my logo,
which was Dosis Bold (rounded, san-serif), as well as my
primary and secondary color palette. At the very bottom is
the display of my watermark images that were later used for
the different flavors of my packaging and product. Lastly, is

the primary logo mark and the secondary logo mark.
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POSTER

A poster was created to capture the brand’s characteristic's
and the typographic identity of my brand



02

(OFFEE W) RED LRSS (OFFEE cup (VT
| FOUR LANDY OV T jJURROVWNED
\NTO TYPE BY (ANDY/ (OFFEC
: Beary

Sketches — Poster I

For my initial conceptualizing of my poster, | played around

with the idea of combining medicine with coffee beans, as

well as a coffee cup with the cut out of the emergency red
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Poster Computer Variations

After trying my initial concepts on the computer, | did not
feel that it fully captured my brand’s identity. Moving to the
posters on the further right side, | tried to start using
typography to explain the concept of the candy, as well as
capture the consumer to look closer at the poster and start
to wonder what the brand is truly about. Using a high sense
of contrast, | tried to utilize a pop of the red color to border

and emphasize the words.
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Poster Final Variations

| ended up choosing the typographic posters for my final.
Showing a dark version and light version, | wanted to be
able to display various ways that the poster could be shown.
| believe this poster creates visual hierarchy and gives the
consumer a more dynamic visualization of the brand. |
illustrated a syringe filled with coffee in the middle to

incorporate the "infusion” of caffeine.
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Poster Mockup
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Poster Mockup
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Poster Mockup
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Moving further along, | created a business card following
the light-hearted guidelines of my brand identity

BUSINESS CARD

03
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Sketches — Business Card

For my business card, | wanted to create something unique.
Following the ideation of my syringe, | made an interactive
business card. Showing here is my sketches, | wanted my

2

concept to grasp the idea of “pulling up” the syringe, and
watching it fill with coffee. As you turn over the side you
pulled up, you will find the business information. Some
other ideas included having the business card be a syringe
without the moveable parts. However, | thought it would be
more unique and creative to do something interactive, that,

| have not seen done before.
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Business Card
Computer Variations

After choosing to do the interactive
business card, | tried to continue using
the typography aspect that | created
within my poster. However, | found this
ideation to be too busy. Therefore, |
chose to create a more simple design
on the back of "blue card,” considering
the advanced dynamic of the business

card itself.
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Business Card Final Variations

For my final design, | chose to stick with the more simple
backside design, as well as changing the syringe "bars” on
the right side of the coffee filled syringe card. Overall, |
believe my design engages the consumer to watch as the
syringe "fill up” with coffee, while also discovering more

information about the flavors and the business itself.
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Business Card Images

To complete the ideation of my business card, |

photographed how the business card would work
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04
CATALOGUE

Next, | created a catalogue that discussed the brand’s purpose,
nutrition, benefits, product, and about the brand itself.
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X Covoloqg sketnes (Bpages rcover)
X poster computer variation

(dlaleg- shethes

Sketches — Catalogue

Although | did not have an abundance of sketches for my

catalogue. My initial thought process was to have each page

be a different flavor of the product. However, | found that

this did not explain enough of the brand itself. Moving

further, into my ideations, | wanted to convey a consistent

sense of movement throughout my spreads, guiding the

reader through my spreads. Therefore, | wanted to

emphasize moving lines following images, and text.
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Catalogue Computer Variations

For my first computer variation of my catalogue, | kept the ideation of using visual

movement throughout my spreads with the usage of the red-dotted line as well as using

the unique typography from my poster to create a sense of unity throughout my brand.

However, within this variation, | feel that some of the spreads were missing something

and | needed to adjust my layouts.

WHAT'S INSIDE
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CodeBrew started in Utah
when studies were showing
that most doctors are sleep
deprived and it is unsafe for
them to be working
overnight/long shifts. We
wanted to create something
that would be delicious,
keep them energized, but
also provide nutrients and
vitamins that they might be
lacking when they are solely
focused on saving lives.

In

zinc
6539

zinc

Each candy is enhanced
with zinc, which is an
essential nutrient for
your body. As a doctor,
Zinc has the benefits of
regulating your immune
system, maintain skin
integrity, attack infected
cells, and help with your
formation of memory.

S

vitamin d

Each candy is enhanced
with Vitamin D. We have
to consume Vitamin D,
since our body does not
produce it by itself.
Vitamin D results in
promoting healthy
bones, regulating your
mood, supporting brain
health, and supporting
lung function,

o

vitamin ¢

Each candy is enhanced
with Vitamin C. Just like
Vitamin D, our bodies do
not produce this by
itself. Therefore, with
the addition of Vitamin
Cin CodeBrew, there is a
result of a boost in
immunity, preventing
iron deficiency, reducing
risk of disease, and
protecting your memory.

caffeine

Each drop contains
caffeine which provides
many benefits in your
daily, active lifestyle
Caffeine increases
alertness, boosting your
memory, enhancing
your thinking skills, and
increasing endurance.

BENEFITS

P.029/5
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OUR PURPOSE

JUR PURPOSE

At CodeBrew, we understand that it is not easy to work within the medical

field and feel 100% ready and healthy for your shifts everyday, including
the overnight shifts. That's why we teamed up with medical professionals
to create a candy that provided more than what a simple cup of can fix.
With more flavor, healthier and all-natural ingredients, CodeBrew candy is
the new way to stay alert and healthy during your shifts.

codebrew
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FLAVORS

Each brew is made
with all natural
ingredients and
flavors that are
sourced locally and
provide healthy and

strong benefits for
everyone in the
medical field. We
crafted each brew to
be unique iand
provide a subtle yet
deep burst of flavor

with every drop.
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BREWS

espresso
hazelnut
caramel
dark roast
vanilla

chai

strong & rich flavor, slowly roasted
with a subtle hint of sweetness

coffee roast with a rich hazelnut flavor
and subtle background notes of coconut

buttery caramel flavor with lightly
roasted coffee

columbian rich 100% black roast coffee
with hints of delectable chocolate

sweet aroma and buttery vanilla within
asmooth-bodied coffee roast

slow-roasted, rich and spiced with hints
of cinnamon and cardamom

FLAVORS & BREWS
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ABOUT US
PURPOSE
BENEFITS
FLAVORS
FLAVORS

ABOUT US

CodeBrew started in Utah when studies were
showing that most doctors are sleep deprived
and it is unsafe for them to be working over-
night/long shifts. We wanted to create some-
thing that would be delicious, keep them
energized, but also provide nutrients and
vitamins that they might be lacking when they
are solely focused on saving lives. As a doctor,
you don't have a lot of time to take care of
yourself, and that's why CodeBrew was
created. Using all natural ingredients, it's hard
to believe that it's called candy,

codebrew
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Catalogue Final Variations

For my final variation, | kept some of the spreads the same,
however | varied some of my layouts. | decided to add a
nutrition spread as well as an explanation of what the
product truly is. | wanted my catalogue to be able to display
the energy of my brand, using movement as well as contrast,
and visual hierarchy. | wanted to emphasize my brand using
more typography and line movement, rather than the use of
real images. | believe that it did not fit well into my spreads,
other than the usage of an image on page 6. Overall, my
catalogue guides the reader through the brands purpose,

benefits, nutrition, flavors, and the product itself.

P.030/50

codebrew

o0
MISSION
XFLAVORS

N U 2

ALL THE COFFEE. WITHO

The big question about our
candy is...is it healthy? The
answer to that question is
simple. Yes. At CodeBrew, all
of our ingredients are
sourced locally and organic.
We use no preservatives
and free from added sugars
To provide our sweet taste,
we use stevia leaf extract,
which is vegan friendly and
provides a delicious candy
without adding additional
sugar. We want to provide
doctors with something

IS IT REALLY HEALTHY?

they can trust

UT THE CUP.

Our natural ingredients,
plus the addition of the
vitamins and zinc, are able
to be consumed by any
type of diet. CodeBrew is
Vegan, which i dairy free,
soy free, and gluten free.
Our process in handling
and producing our candy is
precise, to make sure our
product values and
mission are always
ensured. The question is.
Why have you not already
purchased CodeBrew?
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ABOUT US

CodeBrew started in Utah when studies were
showing that most doctors are sleep deprived
and it is unsafe for them to be working over-
night/long shifts. We wanted to create some-
thing that would be delicious, keep them
energized, but also provide nutrients and
vitamins that they might be lacking when they
are solely focused on saving lives. As a doctor,
you don't have a lot of time to take care of
yourself, and that's why CodeBrew was
created. Using all natural ingredients, it's hard
to believe that it's called candy,

PRODUCT
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OUR
PRODUCT

WHAT'S INSIDE

02

In every one of our candy
drops, we enhance it wit
Zinc, Vitamin D, Vitamin C.
and Caffeine. Each of these
components are essential
for living a healthy but also
active lifestyle of a doctor.
Combined, these will help
fight infection, boost your
energy, support your
memory, brain function, and
much more. We want to
help YOU save your life.

S 46h

zinc vitamin d vitamin c
Each candy is enhanced Each candy is enhanced Each candy is enhanced
with zinc, which is an with Vitamin D. We have with Vitamin C. Just like
essential nutrient for to consume Vitamin D, Vitamin D, our bodies do

your body. As a doctor, since our body does not not produce this by

Zinc has the benefits of produce it by itself. itself. Therefore, with
regulating your immune Vitamin D results in the addition of Vitamin
system, maintain skin promoting healthy Cin CodeBrew, there is a
integrity, attack infected bones, regulating your result of a boost in

cells, and help with your mood, supporting brain immunity. preventing
formation of memory. health, and supporting iron deficiency, reducing

Iung function, risk of disease, and
protecting your memory.

PURPOSE

X

caffeine

Each drop contains
caffeine which provides
many benefits in your
daily, active lifestyle.
Caffeine increases
alertness, boosting your
memory, enhancing
your thinking skills, and
increasing endurance

BENEFITS

PRODUCT

CANDY

\A/ITHEOFLEI

VITAMIN &

C &D3

TO KEEP YOU

HEALTHY
ENERGIZED

WHAT IS
OUR PRODUCT?

Although highly focused on
the caffeine and coffee
aspect, CodeBrew is a small
candy drop that is infused
with everyday essential
vitamins, specifically for
someone working within the
medical field. Each candy
has the benefits of Vitamin
C. Vitamin D, and zinc, along
with caffeine to keep you
energized, as well as getting
your vitamins to help fight
off infections, along with
many other advantages. This
candy is meant to replace
your plain cup of coffee.
Although coffee may give
you energy. it might not
always be the best quality or
provide all the vitamins that
your active lifestyle needs.
With many different flavors,
CodeBrew provides an
abudance of health benefits
and is more than your
typical caffeine “flavored”
candy. That's why we are
known as having we have all
the coffee, without the

cup...plus more. 0 7
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Catalogue Mockup
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Catalogue Mockup WITHOUT 06-07 ... PRODUCT
THE CUP. ABOUT US

CodeBrew started in Utah when studies were
showing that most doctors are sleep deprived
and it is unsafe for them to be working over-
night/long shifts. We wanted to create some-
thing that would be delicious, keep them
energized, but also provide nutrients and
vitamins that they might be lacking when they
are solely focused on saving lives. As a doctor,
you don't have a lot of time to take care of
yourself, and that's why CodeBrew was
created. Using all natural ingredients, it's hard
to believe that it's called candy,
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Catalogue Mockup
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BENEFITS

Each candy is enhanced
with zinc, which is an
essential nutrient for
your body. As a doctor,
Zinc has the benefits of
regulating your immune
system, maintain skin
integrity, attack infected
cells, and help with your
formation of memory.

Each candy is enhanced
with Vitamin D. We have
to consume Vitamin D,
since our body does not
produce it by itself.
Vitamin D results in
promoting healthy
bones, regulating your
mood, supporting brain
health, and supporting
lung function,

Each candy is enhanced
with Vitamin C. Just like
Vitamin D, our bodies do
not produce this by
itself. Therefore, with
the addition of Vitamin
Cin CodeBrew, there is a
result of a boost in
immunity, preventing
iron deficiency, reducing
risk of disease, and
protecting your memory.

car

Each drop contains
caffeine which provides
many benefits in your
daily, active lifestyle.
Caffeine increases
alertness, boosting your
memory, enhancing
your thinking skills, and
increasing endurance.

PURPOSE

BENEFITS
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Catalogue Mockup
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NUTRITION

NUTRITION

The big question ab

candy is... is it healthy?

which is

provides

without adding additional

th something

an trust

Our natural ingredients,
plus the addition of the
vitamins and zinc, are able
to be consumed by any
diet. CodeBrew is
n, which is dairy free,
e, and gluten free.
Ou in handling
and producing our candy is
precise, to make sure our
product values and
mission are always

red. The question is..

FLAVORS

— e e R R e e e e e M e e M e e e e e o

FLAVORS &
BREWS

espresso vitha subtle int of sweetness

coffee roast with a rich hazelnut flavor

hazeInUt and subtle background notes of coconut

buttery caramel flavor with light!
caramel ;0w

columbian rich 100% black roast coffee

dark POASt i dlocuedontts

H sweet aroma and buttery vanilla within
vanilla oS

- slow-roasted, rich and spiced with hints
Chal of cainamon and cardamom
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&

codebrew

ALL THE COFFEE. WITHOUT THE CUP.

04



P.037/50

WEB DESIGN

| continued my brand with the creation of an example of
how the website for my brand will look
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Web Design Computer Variations

For my website, | created a homepage, as well as if you were
to scroll down and see more options. My first version on the
left, displayed a more simple, and less dynamic ideation of
how to look at the different flavors, the ingredients and
benefits, as well as the story of the brand. On the right was
my second version where | utilized the red dotted line to

guide the reader again through the website.
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) code

HOME PRODUCTS CONTACT ABOUT  WHERETOBUY

O COd e HOME PRODUCTS CONTACT ~ ABOUT  LOCATIONS )i

Q EI

ALL THE
COFFEE.

WITHOUT
THE CUP.

SHOP NOW

CANDY {
W S
INFUSED o N
WITH vitamin.c caffeine zinc. vitamind OUR STORY OUR PURPOSE
CodeBrew started in Utah when studies were showing that most At CodeBrew, we understand that it is not easy to work within
doctors are sleep deprived and it is unsafe for them to be working the medical field and feel 100% ready and healthy for your shifts
overnight/long shifts. We wanted to create something that would be everyday, including the overnight shifts. That's why we teamed
delicious, keep them energized, but also provide nutrients and up with medical professionals to create a candy that provided
reduce risk of disease increase alertness Regulate immune system promotes healthy bones vitamins that they might be lacking when they are solely focused on more than what a simple cup of can fix. With more flavor,
boost immunity boost memory Maintain skin integrity regulates mood saving lives. As a doctor, you don't have a lot of time to take care of healthier and all-natural ingredients, CodeBrew candy is the
prevent iron deficiency enhance thinking skills attack infected cells supports brain health : '
ourself, and that's why CodeBrew was born. : p
protects memory increase endurance formation of memory supports lung function Y Yy new way to stay alert and healthy during your shifts.
Read More > Read More >
OUR'STORY, .
OUR MOTTO

CodeBrew started in Utah when studies were showing

OUR MOTTO

ALL THE COFFEE. WITHOUT THE CUP.
A CANDY TO KEEP YOU REVIVED WHILE YOU TRY TO SAVE LIVES.

FLAVORS & BREWS

that most doctors are sleep deprived and it is unsafe for
them to be working overnight/long shifts. We wanted to
create something that would be delicious, keep them

| energized, but also provide nutrients and vitamins that

) they might be lacking when they are solely focused on
saving lives. As a doctor, you don't have a lot of time to
take care of yourself, and that's why CodeBrew was born.

I
1
all the coffee. without the cup. |
acandy to keep you revived while you try to save lives. :

|

FLAVORS HAZELNUT
& BREWS i

VIEW ALL

® O O O O

OUR BREW

Each brew,is uniquely made with pure, high-quality coffee beans
p you healthy and
shifts

espresso caramel ¥

strong & rich lavor, slowly roasted with a subtle: buttery caramel flavor with lightly roasted coffee
hint of sweetness

ingredients: 100% Arabica Coffee bean, Natural Flavors. ingredients: 100% Arabica Coffee bean, Caramel Flavor, &

Natural lavors

french.vanilla

sweet aroma and buttery vanilla within a
smooth-bodied coffee roas

ingrcients: 100% Arabica Cofee bean, Vonila Bean, &
Noturalflavors

0% Arabica Coffee bean, Hazelnut Flavor & ingredients: 100% Arabica Coffee bean, Naturalflavors.

hazelnut dark.roast |
coffee roast with arich Hazelnut lavor and subtle columbian rich 100% black coffee roast with hints.
background notes of coconut. of delectable chocolate cinnamon & cardomom

VITAMIN C
chai 0 U R Regulate immune system
slow-roasted, rich and spiced with hints of I N G R E D I E N TS @ g Maintain skin integrity

attack infected cells

ffeebean, Cnnaron Flavor, formation of memory

atural Flavors

ingredient
Cardomom.

Each brew is uniquely made with pure, high-quality coffee beans,

enhanced with all-natural vitamins to keep you healthy and
energized for your long work shifts

SHOP NOW

SIGN UP FOR OUR NEWSLETTER

CodeBrew infuses each drop with Caffeine, CAFFEIN E

Vitamin D, Vitamin C, Zinc, and other natural

reduce risk of disease flavors to keep you on your feet, energized, [o)
boost immunity caffinated, but also healthy while you are

N . busy saving lives. We know you don't have a
prevent iron deficiency lot of time to prioritize your health and that's

protects memory why we created the perfect candy for you.

INFUSED I-I-IOOOOOLn.VI
WITHC] = BENEFITSO V|

TAMIN

—— —
U
FIRST NAME LAST NAME EMAIL ADDRESS
SIoNUP LOCATE US J L ( &

QUICK LINKS
ABOUT US CONTACT  MOBILE APP @ cod e b rew

LOCATEUS  PRIVACY FAQ

ENERGIZED

FOLLOW US
ALL THE COFEE.
FACEBOOK WITHOUT THE CUP.

INSTAGRAM INFO@CODEBREW.COM

SIGN UP FOR OUR NEWSLETTER

FIRST NAME LAST NAME EMAIL ADDRESS SIGNUP

QUICK LINKS FOLLOW US
ALL THE COFEE.
ABOUTUS  CONTACT  MOBILEAPP codebrew WITHOUT THE GUP.
A INFO@CODEBREW.COM

LOCATEUS  PRIVACY FAQ
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Web Design Final Variations

My final version incorporated the brands story, purpose, a
place where you would be able to look through the flavors,
aa more detailed but overview list of the ingredients, as well
as additional buttons to shop and also sign up for the

newsletter at the very bottom.

P.039/50
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O COde HOME PRODUCTS CONTACT ~ ABOUT  LOCATIONS B

ALL THE
COFFEE.

WITHOUT

THE CUP.

SHOP NOW

OUR STORY

CodeBrew started in Utah when studies were showing that most
doctors are sleep deprived and it is unsafe for them to be working
overnight/long shifts. We wanted to create something that would be
delicious, keep them energized, but also provide nutrients and
vitamins that they might be lacking when they are solely focused on
saving lives. As a doctor, you don't have a lot of time to take care of

yourself, and that's why CodeBrew was born.

Read More >

OUR PURPOSE

At CodeBrew, we understand that it is not easy to work within
the medical field and feel 100% ready and healthy for your shifts
everyday, including the overnight shifts. That's why we teamed
up with medical professionals to create a candy that provided
more than what a simple cup of can fix. With more flavor,
healthier and all-natural ingredients, CodeBrew candy is the

new way to stay alert and healthy during your shifts.

Read More >

OUR MOTTO

a candy to keep you revived while you try to save lives

1
1
all the coffee. without the cup. |
1
1

FLAVORS HAZELNUT

& BREWS

VIEW ALL

OUR
INGREDIENTS S

coffee roast with a rich Hazelnut flavor
and subtle background notes of coconut.

VITAMIN C

Regulate immune system
Maintain skin integrity
attack infected cells
formation of memory

CodeBrew infuses each drop with Caffeine, CAFFElN E

Vitamin D, Vitamin C, Zinc, and other natural

reduce risk of disease flavors to keep you on your feet, energized, 0
[ it caffinated, but also healthy while you are

e lr:.mun‘liyﬁ a busy saving lives. We know you don't have a
preventiron deficiency lot of time to prioritize your health and that's

protects memory why we created the perfect candy for you.

w2 eenermse VITAMIN
S UL

ENERGIZED

LOCATE US ’ l L

Cg

SIGN UP FOR OUR NEWSLETTER

FIRST NAME LAST NAME

EMAIL ADDRESS SIGNUP

QUICK LINKS FOLLOW US
ALL THE COFEE.
ABOUTUS ~ CONTACT  MOBILEAPP co e rew FACEBOOK WITHOUT THE CUP.
INSTAGRAM INFO@CODEBREW.COM

LOCATEUS  PRIVACY FAQ

NFO@CODEBREW.COM

COd e HOME PRODUCTS

ALL THE
COFFEE.

WITHOUT
THE CUP.

SHOP NOW

OUR STORY

CodeBrew started in Utah when studies were showing that most
doctors are sleep deprived and it is unsafe for them to be working
overnight/long shifts. We wanted to create something that would be
delicious, keep them energized, but also provide nutrients and
vitamins that they might be lacking when they are solely focused on
saving lives. As a doctor, you don't have a lot of time to take care of

yourself, and that's why CodeBrew was born.

Read More >

FIND OUR CANDY E

CONTACT ABOUT LOCATIONS

OUR PURPOSE

At CodeBrew, we understand that it is not easy to work within
the medical field and feel 180% ready and healthy for your shifts
everyday, including the overnight shifts. That's why we teamed
up with medical professionals to create a candy that provided
more than what a simple cup of can fix. With more flavor,
healthier and all-natural ingredients, CodeBrew candy is the

new way to stay alert and healthy during your shifts.

Read More >

OUR MOTTO

all the coffee. without the cup.

a candy to keep you revived while you try to save lives.
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Web Design Final Variations

My final version incorporated the brands story, purpose, a
place where you would be able to look through the flavors,
aa more detailed but overview list of the ingredients, as well
as additional buttons to shop and also sign up for the

newsletter at the very bottom.
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O Co d e HOME PRODUCTS CONTACT ABOUT LOCATIONS

ALL THE
COFFEE.

WITHOUT

THE CUP.

SHOP NOW

OUR STORY

CodeBrew started in Utah when studies were showing that most
doctors are sleep deprived and it is unsafe for them to be working
overnight/long shifts. We wanted to create something that would be
delicious, keep them energized, but also provide nutrients and
vitamins that they might be lacking when they are solely focused on
saving lives. As a doctor, you don't have a lot of time to take care of

yourself, and that's why CodeBrew was born.

Read More >

FIND OUR CANDY w

OUR PURPOSE

At CodeBrew, we understand that it is not easy to work within
the medical field and feel 100% ready and healthy for your shifts
everyday, including the overnight shifts. That's why we teamed
up with medical professionals to create a candy that provided
more than what a simple cup of can fix. With more flavor,
healthier and all-natural ingredients, CodeBrew candy is the

new way to stay alert and healthy during your shifts.

Read More >

OUR MOTTO

all the coffee. without the cup.
a candy to keep you revived while you try to save lives

FLAVORS
& BREWS

VIEW ALL

OUR
INGREDIENTS S

reduce risk of disease
boost immunity
prevent iron deficiency

CodeBrew infuses each drop with Caffeine,
Vitamin D, Vitamin C, Zinc, and other natural
flavors to keep you on your feet, energized, o

HAZELNUT

coffee roast with a rich Hazelnut flavor
and subtle background notes of coconut.

VITAMIN C

Regulate immune system
Maintain skin integrity
attack infected cells
formation of memory

CAFFEINE

caffinated, but also healthy while you are
busy saving lives. We know you don't have a
lot of time to prioritize your health and that's
protects memory why we created the perfect candy for you.

w2 eenermse VITAMIN
S UL

ENERGIZED

LOCATE US ’ l L

Cg

SIGN UP FOR OUR NEWSLETTER

FIRST NAME LAST NAME

EMAIL ADDRESS SIGNUP

LOCATEUS  PRIVACY FAQ

QUICK LINKS FOLLOW US
ALL THE COFEE.
ABOUTUS ~ CONTACT  MOBILEAPP co e rew FACEBOOK WITHOUT THE CUP.
INSTAGRAM INFO@CODEBREW.COM

FLAVORS
& BREWS

VIEW ALL

OUR
INGREDIENTS

reduce risk of disease

boost immunity
prevent iron deficiency
protects memory

HAZELNUT

coffee roast with a rich Hazelnut flavor
and subtle background notes of coconut.

OUR BREW

Each brew.is uniquely made with pure, high-quality. coffee beans,
enhanced with all-natural vitamins to keep you healthy and
energized for your long work shifts

VITAMIN C

S

CodeBrew infuses each drop with Caffeine,
Vitamin D, Vitamin C, Zinc, and other natural
flavors to keep you on your feet, energized,
caffinated, but also healthy while you are
busy saving lives. We know you don't have a
lot of time to prioritize your health and that's
why we created the perfect candy for you.

Regulate immune system

Maintain skin integrity
attack infected cells
formation of memory

CAFFEINE




Web Design Final Variations

My final version incorporated the brands story, purpose, a
place where you would be able to look through the flavors,
aa more detailed but overview list of the ingredients, as well
as additional buttons to shop and also sign up for the

newsletter at the very bottom.
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O COde HOME PRODUCTS CONTACT ~ ABOUT  LOCATIONS B

ALL THE
COFFEE.

WITHOUT

THE CUP.

SHOP NOW

OUR STORY OUR PURPOSE
CodeBrew started in Utah when studies were showing that most At CodeBrew, we understand that it is not easy to work within
doctors are sleep deprived and it is unsafe for them to be working the medical field and feel 100% ready and healthy for your shifts
overnight/long shifts. We wanted to create something that would be everyday, including the overnight shifts. That's why we teamed
delicious, keep them energized, but also provide nutrients and up with medical professionals to create a candy that provided
vitamins that they might be lacking when they are solely focused on more than what a simple cup of can fix. With more flavor,
saving lives. As a doctor, you don't have a lot of time to take care of healthier and all-natural ingredients, CodeBrew candy is the

yourself, and that's why CodeBrew was born. new way to stay alert and healthy during your shifts.

Read More > Read More >

OUR MOTTO

I
1
all the coffee. without the cup. |
a candy to keep you revived while you try to save lives ]

I

FLAVORS HAZELNUT
& BREWS S

VIEW ALL

OUR BREW

OUR VITAMING Regulate immune system
INGREDIENTS 9@ Maintain skin integrity

attack infected cells
formation of memory

CodeBrew infuses each drop with Caffeine, CAFFEINE
Vitamin D, Vitamin C, Zinc, and other natural
reduce risk of disease flavors to keep you on your feet, energized, (o)
boost immunity caffinated, but also healthy while you are
N . busy saving lives. We know you don't have a
prevent iron deficiency lot of time to prioritize your health and that's
protects memory why we created the perfect candy for you.

INFUSED Lo 00 @@L
WITHC_] ~ BENEFITS©

LOCATE US

ENERGIZED

SIGN UP FOR OUR NEWSLETTER

FIRST NAME LAST NAME EMAIL ADDRESS SIGNUP

QUICK LINKS FOLLOW US _
ALL THE COFEE
ABOUTUS ~ CONTACT  MOBILEAPP co e rew FACEBOOK WITHOUT THE CUP.
A INSTAGRAM

INFO@CODEBREW.COM

LOCATEUS  PRIVACY FAQ

OUR

INGREDIENTS

reduce risk of disease

boost immunity
prevent iron deficiency
protects memory

05

VITAMIN C

Regulate immune system

9 Maintain skin integrity
@ attack infected cells

formation of memory

CodeBrew infuses each drop with Caffeine, CAFFEI N E

Vitamin D, Vitamin C, Zinc, and other natural

flavors to keep you on your feet, energized, (0]
caffinated, but also healthy while you are /
busy saving lives. We know you don’t have a
lot of time to prioritize your health and that's I 4
why we created the perfect candy for you. O

INFUSED WL o000 L
WITHC] i~ BENEFITS©

LOCATE US

ENERGIZED [ soevow

QUICK LINKS
ABOUT US
LOCATE US

FIRST NAME

SIGN UP FOR OUR NEWSLETTER

LAST NAME EMAIL ADDRESS SIGN UP

CONTACT MOBILE APP

PRIVACY FAQ

INFO@CODEBREW.COM

FOLLOW US
ALL THE COFEE.
Co e rew FACEBOOK WITHOUT THE CUP.
INSTAGRAM




Web Design Mockup
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ALL THE
COFFEE,

WITHoUT
THE cup

SHOP Noyy/

PRODUCTS

CONTACT

ABOUT

LocaTions

FIND OUR CANDY y
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https://vimeo.com/user93567147/review/399748319/c165f1f331

-
O\

P DESIGN

D— To continue the online conceptualizing of my
< brand, | created an example of what the home
page of the app would look like
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App Design Final Variations

| wanted to keep my app fairly simple. At the bottom are
buttons in order to search and shop throughout the app.
Also you are able to swipe through the "ingredients” and
benefits in the “what makes us different” section. Lastly, |
added a bar that you would be able to click to discover more
about the different flavors and “brews.” Overall, | remained
consistent, again, using the red dotted line to guide the
reader through the app as well remain consistent with the

brand identity.
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) codebrew =

ALL THE
COFFEE.

WITHOUT
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% FLAVORS & BREWS |
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App Design Mockup
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9:41 AM

@ COdebrew

ALL THE
COFFEE.

WITHouT
THE cup,

App Design Mockup

CAFFEINE
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App Design Mockup
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PACKAGING

07

Lastly, | created the packaging for the candy product
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Sketches — Packaging

T mocha, carame), nazeinvt,

Initially thinking about the packaging of my product, | was :
Char eSpredJo

thinking of making it in a pill-shaped container to

conceptualize the medical-candy aspect. However, | felt

x(Mini-jar) *x flar ''qum’. package
' - (m'oufﬁ (offee

that it was be misread if someone were to take it into a
Lsee candy

hospital. | also thought about using a jar or more cylindrical

type container, similar to mint packaging.

A1 RN REEEEE R,
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Packaging Computer Variations

For my final packaging, | completely strayed away from my
initial concepts and chose to do my packaging in the shape of
a’syringe.” The teal part of my packaging is the "body” of the
syringe as the top is the handle of the syringe, and a “needle”
coming through the bottom. This idea pushes the concept of
being “infused” with the caffeine and nutrients. Each package
has typographic detail of the flavor and the product, along
with additional illustrative watermarks to fully capture the
flavor. These packages are small and portable, therefore easy
to grabonthe job! CodeBrew has six flavors: espresso, dark

roast, hazelnut, chai, vanilla, and caramel.
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hazelnut

O

code

nutrition facts

20 servings per container
Serving size 1 piece (20g)
Amount Per Serving
Calories 25
% Daily Value*
Total Fat 2g 3%
Saturated Fat Og 0%
Trans Fat 0g
Cholesterol Omg 0%
Sodium 0mg 0%
Total Carbohydrate 2g 1%
Dietary Fiber 1g 4%
Total Sugars 2g
Includes Og Added Sugars 0%
Protein 1g 2%
Not a significant source of vitamin D, calcium, iron, and
potassium
*The % Dally Value (DV) tells you how much a nutrient in a
serving of food contributes to a dally diet. 2,009 calories a
day s used for general nutrition advice.

ingredients: 100% arabica coffee bean,

hazelnut flavor, natural flavors, stevia
leaf extract

all the coffee.

without the cup.

CodeBrew started in
Utah when studies
were showing that

most doctors are sleep
deprived and it is
unsafe for them to be
working
overnight/long shifts.
We wanted to create
something that would
be delicious, keep
them energized, but
also provide nutrients
and vitamins that they
might be lacking when
they are solely focused
on saving lives.
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Packaging Computer Variations

For my final packaging, | completely strayed away from my
initial concepts and chose to do my packaging in the shape of
a"syringe.”’ The teal part of my packaging is the "body” of the
syringe as the top is the handle of the syringe, and a “needle”
coming through the bottom. This idea pushes the concept of
being “infused” with the caffeine and nutrients. Each package
has typographic detail of the flavor and the product, along
with additional illustrative watermarks to fully capture the
flavor. These packages are small and portable, therefore easy
to grab on the job! CodeBrew has six flavors: espresso, dark

roast, hazelnut, chai, vanilla, and caramel.
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Packaging Computer Variations

For my final packaging, | completely strayed away from my
initial concepts and chose to do my packaging in the shape of
a"syringe.”’ The teal part of my packaging is the "body” of the
syringe as the top is the handle of the syringe, and a “needle”
coming through the bottom. This idea pushes the concept of
being “infused” with the caffeine and nutrients. Each package
has typographic detail of the flavor and the product, along
with additional illustrative watermarks to fully capture the
flavor. These packages are small and portable, therefore easy
to grab on the job! CodeBrew has six flavors: espresso, dark

roast, hazelnut, chai, vanilla, and caramel.
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Packaging Computer Variations

For my final packaging, | completely strayed away from my
initial concepts and chose to do my packaging in the shape of
a"syringe.”’ The teal part of my packaging is the "body” of the
syringe as the top is the handle of the syringe, and a “needle”
coming through the bottom. This idea pushes the concept of
being “infused” with the caffeine and nutrients. Each package
has typographic detail of the flavor and the product, along
with additional illustrative watermarks to fully capture the
flavor. These packages are small and portable, therefore easy
to grab on the job! CodeBrew has six flavors: espresso, dark

roast, hazelnut, chai, vanilla, and caramel.

P.055/50

CANDY

FLAVOR H

CAFFEINE

TO KEEP YOU

HEALTHY

VAN

06



Packaging Computer Variations

For my final packaging, | completely strayed away from my
initial concepts and chose to do my packaging in the shape of
a"syringe.”’ The teal part of my packaging is the "body” of the
syringe as the top is the handle of the syringe, and a “needle”
coming through the bottom. This idea pushes the concept of
being “infused” with the caffeine and nutrients. Each package
has typographic detail of the flavor and the product, along
with additional illustrative watermarks to fully capture the
flavor. These packages are small and portable, therefore easy
to grab on the job! CodeBrew has six flavors: espresso, dark

roast, hazelnut, chai, vanilla, and caramel.
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Packaging Computer Variations

For my final packaging, | completely strayed away from my
initial concepts and chose to do my packaging in the shape of
a"syringe.”’ The teal part of my packaging is the "body” of the
syringe as the top is the handle of the syringe, and a “needle”
coming through the bottom. This idea pushes the concept of
being “infused” with the caffeine and nutrients. Each package
has typographic detail of the flavor and the product, along
with additional illustrative watermarks to fully capture the
flavor. These packages are small and portable, therefore easy
to grab on the job! CodeBrew has six flavors: espresso, dark

roast, hazelnut, chai, vanilla, and caramel.
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Packaging Pictures

Here are images of the creation of the actual "syringes” with candy
filled inside and a mockup of what the real packaging and product

would look like.
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Packaging Pictures

Here are images of the creation of the actual "syringes” with candy

filled inside and a mockup of what the real packaging and product

would look like.
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