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Capstone Phase I •  
Research & Discover 

Phase I of the Capstone project was all about research and brainstorming for 
an initial concept. The final idea should “address a problem or opportunity 
you perceive important to address.” At the end of this phase, we were asked 
to create a “capstone summary brief” as well as a 5-minute introductory 
presentation. Throughout this phase we were able to discover our strategy, 
problem, solution, and solution deliverables.

Rise Cafe • 
Overview 

Rise Cafe is a brand that focuses on breaking down the stigma behind being 
vocal about mental health. This cafe is a space where there is full support 
of mental health awareness, available resources, and an overall positive 
environment. Coffee shops are a space where you can be independent, 
connect with other, and open up with real conversations with others. This  
brand emphasizes the concept of “growing together towards one vital light.”
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Phase One • Initial Brainstorm & Research 

For my initial brainstorming process, I had two different ideas:

Concept One 

Design Concept: Designing the branding and interior space  
of a cafe focused on supporting mental health awareness
Target Audience: Teens & Young Adults (Ages 18-45)
Final Deliverables: Branding and Interior Space Design

Concept Two:

Design Concept: Designing the clothing brand clothing brand that breaks 
“diet-culture” .. “Size defining your worth” stigma and straying away from 
actual sizes and promoting positive affirmations and overall body neutrality
Target Audience: Teens & Young Adults (Ages 18-45)
Final Deliverables: Brand Design

Although these were both strong ideas, I had more connection with concept 
one  since concept two did not have as a clear of a direction or being able to 
find a way to be completely inclusive. Therefore, I started to research some 
initial interior spaces and cafe branding concepts that inspired me. 
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Brand Developm
ent

Phase I • Research  Research Method

Phase One • Introductory Research Brief  
Primary Presentation 

For the first introductory research brief, I wanted to go through my initial 
purpose, mission, branding deliverables, and also primary research. The first 
information I wanted to seek out was with color association. For this, I looked 
at the most calming color tones and also word associations that I wanted 
people to think of when entering the space. For my initial deliverables, I 
wanted to do the branding (logos, business card, event posters, packaging, 
masks, shirts, a menu, and a website design) and the interior (adobe 
Illustrator or hand sketch with the connection with an Interior Designer). 
The last aspect of this primary presentation was discussing the events I 
had hoped for including a “cup of coffee with a mental health awareness 
speaker”, open mic night, an affirmation card, 
and donating proceeds.

Feedback

The feedback I received on my ideas included researching more into how I 
am able to have a more clear idea for the deliverables for the cafe. The other 
feedback included:  

“With the interior lighting and color schemes, I think you just have to be 
careful about making it not too somber while keeping it cozy, but your 
inspiration pictures look like you’ve got the right idea!” - Alyssa C.

“This is such an interesting idea! I really like how you chose to incorporate 
the psychology of color into this because I know that can play such a role in 
design beyond aesthetics, and I can’t wait to see more!” - Melodie M.
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Phase One • Discovery 
Summary Brief Presentation 

Moving forward, we created a more solidified and detailed summary brief 
as well as a shortened presentation. I ended up creating a survey of 40 
people to look into how many people are struggling with mental health and  
how many are actually reaching out for help. I was able to detail my final 
deliverables as well as provide a clear solution and problem statement.

Problem: One in four people struggle with mental health, while 60% 
of people do not get proper treatment or speak up about it. There is a 
negative stigma towards vocalizing mental-health issues which leads 
to internalizing and building up emotion. There needs to be a shift in 
perspective of how mental health is viewed and make it okay to not be 
okay. We need to address the issue of  not seeking help and being able to 
have an outlet of release. 

Feedback

There was not a lot of feedback on this portion. There were no minor or 
major problems at this point in the project. There was more research on my 
end. The only other comment I received was:

‘“Katie I’m impressed with the color research you did! I think that was a great 
idea to narrow down a color palette. I also think it’s a great idea to work with 
an interior designer to help with that portion of your project. It seems like 
you have a great handle on what you need to do moving forward. Great 
work!” - Riley T.

Research

Problem

Solution, Goals, Attributes

Final Deliverables
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Phase One • Discovery  
Summary Brief Presentation Cont. 

Mission: the cafe is an environment that fosters real and raw conversation 
while promoting love and inclusivity, to start breaking down the negative 
stigma around mental health. 

Purpose: the cafe’s design promotes positivity and affirmations while 
the physical space emphasizes opportunities for open conversations and 
additional support for seeking help. 

Solution: creating a physical outlet for people to be continuously 
reminded of positive affirmations while being able to be real with physical 
and mental emotions. There will be events (coffee with a mental health 
awareness speaker, open mic night), proceeds going towards mental health 
organizations, and positive affirmation (pass it forward) awareness. Overall, 
I will create a whole branded cafe (company), and an interior space to with  
a connection of an interior designer to thoroughly complete my goals. 

Capstone Phase II - IV •  
Design, Develop, & Deploy
I combined the next three phases as I started to both design, develop, and then 
deploy my final mock-ups throughout these next stages, using valuable feedback 
and multiple rounds of design. For stage II (Design), it was the start of designing 
and creating your final deliverables. For stage III, (Develop) I used in-class 
feedback, feedback from friends, and also from Slack to then create the final 
mock-up versions for stage IV. (Deploy)

Feedback

There was not a lot of feedback on this portion. There were no minor or major 
problems at this point in the project. There was more research on my end.  
The only other comment I received was:

‘“Katie I’m impressed with the color research you did! I think that was a great 
idea to narrow down a color palette. Like @Alyssa Clayton said, I also think it’s 
a great idea to work with an interior designer to help with that portion of your 
project. It seems like you have a great handle on what you need to do moving 
forward. Great work!” - Riley T.
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Phase II • Design
Logo Design Sketches 

My initial logo design sketches included typography forms, abstract symbols 
and also ideas of what to name my brand. The names I was deciding 
between was Sol, Rise, and also tried Pour it Out and Healing grounds. Each 
of these included aspects of the sun and being lifted up. I ended up being 
more directed towards the typography logo designs, since I felt as thought 
a specific vector or image did not fit into my brand. I liked this “handwritten” 
feel to make it more personable.  I decided to start developing my concept 
in the top left image.

Feedback

For this portion, the feedback I received was concerning the name of my 
logo. I created a poll and more people were drawn to the name “Rise.” 
However, there were some  people that leaned towards “Sol,” yet someone 
mentioned that it was already a previous cafe they know about. Some 
comments I received that were helpful in making my decision:

“I like the name Rise! You could still have the concept of sun or sun motifs in 
your project with that name.” - Alyssa C.

“I like Rise better for the color palette you have so far. However, I also really 
enjoy Sol but think if you go with that you should incorporate a small 
amount of a pastel yellow into your palette as yellow symbolizes happiness 
and is associated with the sun. I also like the fact that Sol sounds like soul, 
the café could help heal the mind and the soul.” - Victoria T.

PAGE 12 PAGE 13
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Phase II • Design
Logo Design Computer Development 

Moving forward with the typography based logo, I started to iterate on the 
computer. I hand drew the font in the top image. After not feeling confident or 
solid with this first variation, I tried to create a symbol-based logo with a coffee 
cup and cloud. I worked with a cloud because I felt as it had this “cool, calm, 
up-in-the-air, “light” feeling to it. However, I do not think that this was working, 
and ended up being too over-bearing for the brand. I still liked working with 
typography, but wanted to test out different fonts and iterations. 

Feedback

Feedback I received, was more interest being shown in the typography based 
logos. The most beneficial feedback at this time was being told to take a step 
back from trying to figure out the color along with the logo and just work on a 
black and white version. “If it will work in black and  white it will work in color.”   
I was told to try to work with some different scripts as well. This helped me gain 
a more solid ground to work with, so I didn’t try to work on too many things at 
one  time.

PAGE 14 PAGE 15
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Phase II • Design
Logo Design Computer Development 

After taking a step back from color, I was able to develop more solid black 
and white variations. I tested out two more different fonts that I thought fit 
my concept better. Both of these fonts are rounded to complete an organic-
smooth-soft emotion. I started to also add in additional lines around the font 
which started to symbolize this fluid motion of “rising” and lifting up. I was 
able to pick a final combination and create a primary and secondary logo 
variation. 

Feedback

I was able to put up another poll on Slack for these logos. Some people 
mentioned they liked that the second row was physically moving upwards, 
but most respondents were interested in the unique “r” of the third row. 
Direct feedback I received was to narrow the options down to two or three.

‘B3 and C4 stick out to me because they seem to embody the actual title of 
“rise”. B3 because the letters slants upward to literally rise and C4 because 
the arch above the “s” is reminiscent of a rising sun. The other lines add a 
balance that I think C2 was missing.” - Riley T.

“I agree with Alyssa, I like rows C and D. They are easier to read since “rise” 
straight left to right. I also like how you chose rounded text it reminds me of 
sun rays.” - Leslie T. 

“I love row C and D, and I think I would love to see C3 with the little line over 
the S. But that type, especially the capital R is gorgeous.” - Alyssa C.
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Phase II • Design
Color Palette Iteration 

My first round of color palette design was initiated with hues of blues and 
yellow. I initially thought that this was the best fitting color with my idea of 
being “calm.” I liked the addition of the pop of color in the lines around the 
type to create contrast. However, after starting to work with this palette, I 
realized that it actually did not work, felt too corporate, and gave more of a 
gloomy - “too cool” feeling. None of my designs were working and I felt as if 
something was off, therefore needing to go back to the drawing board and 
changing the direction of my brand. 

Brand Direction & Deliverable change

After several weeks of research and starting to design, I realized I was trying 
too hard to convey a “cool” emotion, and avoiding any warm colors because I 
thought it would be too vibrant and energetic. However, when thinking of my 
own mental health journey, I have always looked for the light and positivity. 
Through the feedback of a family friend, I realized that warm colors can still 
have a calming effect. I played around with different warm tones and found 
that the pinkish-red hue’s truly felt more positive and uplifting - reaching 
toward this one “vital light” that I want people to be able to find. I started 
to develop the concept of being on this “journey” with mental health.  This 
direction change was a huge turning point in finding the identity of my brand. 
Lastly, I decided to change my deliverables after realizing my shortage 
of time with this change and other workload. I decided to have my new 
deliverables of: 

Logo Identity, Website, BLE, Bags, Coffee Cups, Poster, Menu, and a 
simplified illustration for interior sections of the cafe
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Phase II • Design
Logo Final  - Style Guide 

For the final design of my logo, I kept a warm tone to display a feeling 
of positivity and overall hope. The lines surrounding “rise” are meant to 
emphasize this “journey” that people go through with mental health. The line 
underneath the R signifies falling down into the hands of mental health. The 
line above the S signifies the uplifting force and an abstract symbolization 
of the sun as you find the light in life again. Lastly, the line underneath the 
E signifies a state of balance. All of these lines form the movement of a 
circular shape explaining that our are ever changing and don’t begin or end, 
but managing them can become stable. The next addition to following this 
“journey” was creating a pattern. This pattern that contains vectors made 
from the shapes in my logo, is a contrast of chaotic and fluid energy. It 
symbolizes that mental health is chaotic and the path is not always clear, but 
you’re still able to flow in one direction and still continue through the chaos. 

SECONDARY LOGO
BRAND MISSION
The cafe is an environment that fosters real and raw conversations while 
promoting self love and inclusivity, to start breaking down the negative 
stigma around mental health. The cafe’s design promotes positivity and 
a�rmations while the physical space emphasizes opportunities for open 
conversations and additional support for seeking help. “In being real, in 
staying devoted to this energy of realness, we help each other grow toward 
the one vital light. The warmth and light that causes growth in life - to rise.”

PRIMARY COLOR PALETTE

PRIMARY TYPEFACE

BLACK AND WHITE

Menco Bold

A B C D E F G H I J K M N O

P Q R S T U V W X Y Z 0 1 2

3 4 5 6 7 8 9

AA

CMYK: 89, 75, 71, 1
RGB:   207, 107, 86
HEX #: CF6B56
PANTONE: 7618 C

RISE CAFE  •  STYLE GUIDE

CMYK: 0, 33, 76, 0 
RGB:   252, 187, 191
HEX #: FCBB65
PANTONE: 1485 C

CMYK: 0, 45, 61, 0
RGB:  254, 168, 115
HEX #: FAE873
PANTONE: 7410 C

CMYK 0, 35, 32, 0
RGB:   255, 188, 163
HEX #: FFBCA3
PANTONE: 162 C

PRIMARY LOGO LOGO CONCEPT

The Rise Cafe logo is designed around the journey of finding your light and 
path within the depths of mental health. The line beneath the “R” signifying 
your start of falling down into the  internal battle then being able to rise up 
and find the positive in life. The last line is straight and balanced to show 
finding a sense of grounding. A singular flowing path showing how emotions 
continue to rise and fall, ever-changing but being able to manage them to 
become stable.  Lastly, the colors signify a soft authentic energy, similar to a 
sunrise in order to capture the warm mood and tone.

CMYK: 0, 0, 0, 0
RGB:   255, 255, 255
HEX #: FFFFFF
PANTONE: 7436 C

CMYK:  22, 12, 6, 0
RGB:   197, 207, 220
HEX #: C5CFDC
PANTONE: 538 C

SIZING

PATTERN

C A F E

C A F E

x

x

x

2x

2x

x

3x

3x

3x

2.5x

4x

4x

4.5x

5x

5x

6x

6x

Feedback

The most helpful feedback was from a graphic designer - family friend who 
helped me navigate this new direction for my brand. She said that the blue 
palette was not resonating with her and understands why my designs weren’t 
working. She told me to try a warm color palette: “Warm colors can still be 
calm. Like sunrises and sunsets.”

Other feedback to the new palette:
‘I love the color combination, it gives me really happy vibes. I think you did a 
good job with your abstract patterns, it works really well with your logo”  
- Ethan 

“But I most definitely like the direction you’ve taken! The palette is 
interesting and the layout of the graphics is very appealing and eye catching 
(not too messy or cluttered)” - Amina H.
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Phase II • Design
Branding Research Development 

After developing my logo, and before starting my deliverables. I did additional 
research into the design of menus, coffee cups, interior spaces, and business 
cards. This helped me develop some concepts and layout/composition 
inspiration before beginning my creations.
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Phase II • Design
Business Card Development 

My business card was one of the most time-consuming processes, as it 
had developed throughout the whole project. I initially wanted to try to do 
a unique type of printing alongside my pattern. I thought this would be 
something different than anything I’ve done before. My pattern was able to 
be further developed as the project moved forward. With a shortage of time, 
I tried to play to the strength of my pattern and develop a square business 
card. My final design ended up being simplified with the phrase “rise up,” 
as I started to implement it throughout my brand. Throughout my process, 
I started to design with the initiative of being simple, engaging, but still 
effective. The pattern has a strong energy in it’s dynamic, therefore shifting 
towards a more neutral and clean composition with the type. 

Feedback

The feedback I received was to make sure the pattern would actually work 
if I decided to do a die-cut or laser cut version. After moving towards a 
completely new design, I asked for feedback from friends as to what colors 
they liked, looking at the bottom image and if they were more interested 
in the standard business card layout or the square version. I had a mix of 
responses, but ended up keeping the square since someone said it was more 
unique. The pink color for the back resonated most with one of my design 
friends as they stated, “It is more cohesive, and does not contrast the front 
of the card too much.” This part was more in my hands in making the overall 
decisions, since I did not like the first direction it was going.
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Back Side

Front SidePhase II • Design
Business Card Development 

My business card was one of the most time-consuming processes, as it 
had developed throughout the whole project. I initially wanted to try to do 
a unique type of printing alongside my pattern. I thought this would be 
something different than anything I’ve done before. My pattern was able to 
be further developed as the project moved forward. With a shortage of time, 
I tried to play to the strength of my pattern and develop a square business 
card. My final design ended up being simplified with the phrase “rise up,” 
as I started to implement it throughout my brand. Throughout my process, 
I started to design with the initiative of being simple, engaging, but still 
effective. The pattern has a strong energy in it’s dynamic, therefore shifting 
towards a more neutral and clean composition with the type. 
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Phase II & III • Design
Letterhead Development 
 
For my letterhead, I initially used a bold version of my pattern and tried to 
manipulate it around the borders of the page. After receiving feedback for 
my first round of designs, I found it was too heavy against the text with the 
line weight and color choices I decided on. Therefore, my second round 
of designs, i used a much larger imprint of the pattern and made it an 
opaque watermark. The user will be able to add in information on the page 
without visibility problems and it also still adds a flare without overbearing 
the composition. I was not initially going to do an envelope, but ended up 
creating a very simple design to follow along with the letterhead. My first 
round of design for the envelope, was again, too heavy of a line weight and 
did not allow for balance.

Phase II & III • Design & Develop

Feedback

I made my own design decisions and did not receive feedback on this portion. 



PAGE 30 PAGE 31

Br
an

d 
De

ve
lo

pm
en

t
Rise Cafe • Process Book BLE Design Phase III & IV • Develop &  Deploy

Feedback

I made my own design decisions and did not receive feedback on this portion. 

Phase II & III • Design
Letterhead Development 
 
For my letterhead, I initially used a bold version of my pattern and tried to 
manipulate it around the borders of the page. After receiving feedback for 
my first round of designs, I found it was too heavy against the text with the 
line weight and color choices I decided on. Therefore, my second round 
of designs, i used a much larger imprint of the pattern and made it an 
opaque watermark. The user will be able to add in information on the page 
without visibility problems and it also still adds a flare without overbearing 
the composition. I was not initially going to do an envelope, but ended up 
creating a very simple design to follow along with the letterhead. My first 
round of design for the envelope, was again, too heavy of a line weight and 
did not allow for balance.
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Phase II & III• Design
Mug & Cup Development 

As stated previously, my pattern was able to be further developed as the 
project moved forward. I thought that these paper cups would be interested 
with a more bold-set pattern surrounding it. It took me awhile to decipher 
the color lid that would work best. However, I ended up doing multi-color lids 
that could be exchanged out with different cups. I liked the pattern spread 
across the entire layout, but I felt as if the logo should be incorporated into 
the design. For my final variations, I had implemented the logo into the larger 
coffee cups. For the mini coffee cup, I added in the phrase ‘rise up’ on the 
pink lid. I thought this would be a neat incentive as people looked down to 
take a sip and was reminded to be strong. Lastly, I added in a mug design, if 
people were to have a latte/cappuccino sitting down inside of the cafe. I feel 
as if it is more inviting when the dishes you use are tied to the brand itself. 

Feedback

I made my own design decisions and did not receive feedback on this portion.  
The only question I asked for feedback on was for the background color and 
logo markings. I was told to make a watermark instead of having it at full 
opacity, which ended up being the design decision in my final mock-ups.

Two-Color Variation 

Mini Coffee Cup

All-Color Variation
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Phase II & III• Design
Mug & Cup Development 

As stated previously, my pattern was able to be further developed as the 
project moved forward. I thought that these paper cups would be interested 
with a more bold-set pattern surrounding it. It took me awhile to decipher 
the color lid that would work best. However, I ended up doing multi-color lids 
that could be exchanged out with different cups. I liked the pattern spread 
across the entire layout, but I felt as if the logo should be incorporated into 
the design. For my final variations, I had implemented the logo into the larger 
coffee cups. For the mini coffee cup, I added in the phrase ‘rise up’ on the 
pink lid. I thought this would be a neat incentive as people looked down to 
take a sip and was reminded to be strong. Lastly, I added in a mug design, if 
people were to have a latte/cappuccino sitting down inside of the cafe. I feel 
as if it is more inviting when the dishes you use are tied to the brand itself. 
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Phase II & III • Design
Poster Development 

For my poster, I thought I was going to be creating multiple ones for the 
different events that I had proposed. With the deliverables change, I decided 
on one poster to advertise the “cup of coffee with a mental health awareness 
speaker.” I did a simplified composition, but added abstraction within the 
typography in the “mug.” I have my pattern flowing throughout the cup to 
symbolize two different ideas. The first idea being a representation of the 
coffee and steam. The second idea being a representation of this flowing 
journey and your cup being seen as ‘full’ throughout this journey. I added in 
handwritten typography, layered text, vectors to create hierarchy, balance,  
and some depth within the contrast. I tried a blue palette and pink palette,  
but ultimately decided on the pink since it was more fluid and cohesive with  
my other deliverables. 

Feedback

The overall feedback for my poster, was definite interest in the simplified 
layout and to make sure all of my lines for the mug line up. I also received a 
comment on slack, which I was able to fix, stating:

“One thing that I think you could change is making the text on the poster 
bigger since it’s a big hard to read the way it is. I do love the shape of the mug 
and how the poster is laid out, but I think you would be able to make all the 
text a big bigger if you resized the steam pattern or even removed it. Great 
work!” - Riley T. 
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Phase II & III • Design
Poster Development 

For my poster, I thought I was going to be creating multiple ones for the 
different events that I had proposed. With the deliverables change, I decided 
on one poster to advertise the “cup of coffee with a mental health awareness 
speaker.” I did a simplified composition, but added abstraction within the 
typography in the “mug.” I have my pattern flowing throughout the cup to 
symbolize two different ideas. The first idea being a representation of the 
coffee and steam. The second idea being a representation of this flowing 
journey and your cup being seen as ‘full’ throughout this journey. I added in 
handwritten typography, layered text, vectors to create hierarchy, balance,  
and some depth within the contrast. I tried a blue palette and pink palette,  
but ultimately decided on the pink since it was more fluid and cohesive with  
my other deliverables. 
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Phase II • Design
Menu Final 

The menu design is a simple structural grid layout. I played around with 
colors, as most menu’s have a white background. I found that the red 
background provided the most emphasis and engagement with my brand 
values. I added in some additional resources for mental health hot lines. I 
thought this was important to add in, as some people are still unaware of 
where to go or call for support. I included a suicide hot-line, Eating disorder 
hot-line, crisis text line, as well as a treatment referral line. The last addition 
to my menu was the statement at the bottom letting the audience know 
to ask the servers about making donations towards the mental health 
organization that Rise is supporting. For the creative aspect of my menu, I 
wanted it to be organized, but still incorporating my pattern as a watermark 
and adding in more of the “orange” color that was not as frequently used 
throughout my deliverables.

Feedback

I made my own design decisions and did not receive feedback on this portion. 

C A F E
HELPING EACH OTHER GROW  TOWARDS ONE VITAL LIGHT
HALF OF OUR PROCEEDS GO TOWARDS A MENTAL HEALTH ORGANIZATION

RISE CAFE

ASK OUR SERVERS ABOUT HOW TO DONATE  TO A MENTAL HEALTH ORGANIZATION

WA R M
E S P R E S S O   2 . 2 5
2 0  M L

D O U B L E    2 .7 5
40  M L

LO N G  B L AC K  2 .7 5
1 0 0  M L

C O RTA D O   2 . 2 5
8 0  M L

A M E R I C A N O  2 .7 5
1 0 0  M L

M AC C H I ATO  2 .7 5
1 0 0  M L

C A P P U C C I N O  3 . 5 0
1 5 0  M L

L AT T E   3 . 5 0
3 0 0  M L

T E A   3 . 5 0
H OT  O R  I C E D

O O LO N G

B L AC K  E A R LY  G R E Y

B L AC K  C H A I

H E R B A L  T E A

C H A M O M I L E

G I N G E R -T U R M E R I C

S P EC I A LT Y
M O C H A    3 .0 0
2 0  M L

D I RT Y  C H A I   3 . 2 5
40  M L

C U B A N O   2 .7 5
1 0 0  M L

B R E V E   2 . 2 5
8 0  M L

C H A I    3 . 5 0
2 0  M L

B R E W I N ’

F R E N C H  P R E S S

P O U R  OV E R

D R I P  C O F F E E

E X T R A S

F L AVO R  S H OT   . 5 0

E S P R E S S O    1 .0 0

A L M O N D  M I L K  . 5 0

OAT  M I L K   1 .0 0

S OY  M I L K   . 5 0

C O L D
C O L D  B R E W  3 .0 0
2 0  M L

I C E D  T E A    2 .7 5
40  M L

I C E D  C H A I   3 . 5 0
40  M L

E N E R GY

TO A ST    5 .0 0
AVO C A D O

B A G E L   4 . 2 5
E V E R Y T H I N G  /  P L A I N

H OT L I N E S
   
S U I C I D E  P R E V E N T I O N
1 - 8 0 0 - 2 7 3 -TA L K

R I S E  U P.

C R I S I S  T E X T  L I N E
741 -741

T R E AT M E N T  R E F E R R A L
1 - 87 7-7 2 6 - 47 2 7

N E DA
1 - 8 0 0 - 9 3 1 - 2 2 3 7
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Phase II • Design
Bag Final 

My first tote bag design is similar to my cup as I added in my secondary logo 
to my pattern. For my carry out bag, I wanted to add the “rise up” statement 
as the audience can be reminded of this phrase as they leave the cafe with 
their food. I utilized the pattern containing the singular line movement, to 
enhance this “rising” motion towards the top of the bag. 

Feedback

For this portion, I was told to make the ‘“Rise up” in title case form, to keep 
the uppercase R fluid within the logo and the deliverables. I am unsure if I 
were to change this looking back at the design.

Tote Bag

Carry Out Bag
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Phase II • Design
Website Final 

When creating my web design, I wanted to stray away from the typical sites 
that use a lot of photography and lean more towards the illustrative dynamic 
that I have developed. I was able to use my pattern to enhance movement 
towards scrolling down the pages as well as calling information out, such 
as the hot lines at the bottom. I took my coffee cup design and was able 
to create an illustrated version of it to flow along with this “hand-touched” 
feel of Rise. Lastly, I was able to create contrast with the pop of red/pinks/
oranges against the white background and offer a sense of hierarchy of 
information as the user is navigating the site.

Feedback

I made my own design decisions and did not receive feedback on this portion.

COME ON IN
WEEKDAY HOURS
7:30AM-7PM

WEEKEND HOURS
7AM-5PM

CONTACT
PHONE
(818)-202-3346

ADDRESS
500 YARDLEY LANE
AMES, IA 50014

We require facial coverings in all stores to 
protect the health of our customers and 
partners (employees), and help stop the 
spread of COVID-19.   Learn more   >

Privacy PolicyCareersTerms of Use

Our cafe is all about creating a space  for raw and positive conversations. We want to work towards de-stigmatizing mental health and being 
more accepting of speaking up about it. Half of  our proceeds  go towards mental health organizations. We are helping each  other grow  to 

reach one vital light. You are not alone and we are here to provide you with support as well as a space to begin the conversation. 
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STAY CONNECTED.
 Be the first to know about our events and specials

SUBSCRIBEEMAIL ADDRESS

C R I S I S  T E X T  L I N E
741 -741

N E DA
1 - 8 0 0 - 9 3 1 - 2 2 3 7

T R E AT M E N T  R E F E R R A L
1 - 87 7-7 2 6 - 47 2 7

ABOUT US

Order Pick Up Delivery

hotlines.

ABOUT US
OUR COFFEE

COVID 19 POLICIES

CUSTOMER SERVICE

EVENTS/CALENDAR

CONTACT

IMPACT
DONATE

SUPPORT

ETHICAL SOURCING

SHOP
ORDER PICKUP

MERCH

DELIVERY

C A F E

MENU EVENTS ABOUT 0RDER CONTACT

MORE

Our sta� at Rise is trained on various types of brewing methods 
including french press, aero-press, pour over, and drip co�ee. Each 
cup of crafted to provide the most authentic and rich flavors.

Our beans are ethically and locally sourced, made from 100% 
Arabica co�ee beans, originating in Ethiopia and Bolivia. Our 
ingredients are always free of artificial flavoring.

At Rise we stand together with our co�ee community to support 
mental health organizations such as the Jed Foundation, to 
provide the most beneficial resources possible. 

BREWING METHOD

OUR BEANS

COFFEE COMMUNITY

Read More     >

C A F E
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�����
Visit our shop

ORDER NOW

FULL MENU
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Phase II • Design
Interior Design Illustrations & Signage 

For the interior section designs of the cafe, I kept the same illustrative style 
that was flowing throughout my process. The first section I did was a coffee 
bar. I incorporated rounded seating, a contrasted color wall, patterned wall, 
and plants to engage a sense of invitation. There are also mental health 
benefits to plants like giving more clean oxygen into the air, as well as a 
sunlight window to increase the amount of Vitamin D that also helps brain 
function, therefore improving the mental space. The ambiance of my cafe 
is important in trying to provide a universally sense of comfort, while still 
promoting positive energy. The last addition to my scene was adding in my 
designed coffee cups to the shelves and on the counter.

For the second scene, I illustrated the main seating area. Again, I wanted to 
incorporate plants with the addition of a lot of sunlight let into the space. I 
still kept the tones clean neutral for the chairs and benches. The main piece 
of this illustration was to create a wall-art piece. I wanted to create contrast 
from the rounded features throughout the whole brand a cafe scene with 
geometric forms holding the patterns. The last piece was an exterior sign.

Phase II & III & IV • Design, Develop &  Deploy

C A F E

C A F E
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coffee bar

Coffee Bar Interior

Feedback

Some feedback from Slack I received for this portion:

“For having not used a 3D program, I think your building mock-ups are very 
illustrative of what the cafe would actually be, and the end result is very cozy 
and inviting! Well done!” - Nicholas D. 

‘Your mock-ups look great but I would revisit your “round-sign-red” and add 
a  shadow on the logo/sign to make it a little more realistic. (on the inside of 
the ring area) It will hopefully give the sign some dept to it.” - Ray G. 
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rise cafe.

C A F E

Exterior Signage

Interior Lounge Space

Phase II • Design
Interior Design Illustrations & Signage 

For the interior section designs of the cafe, I kept the same illustrative style 
that was flowing throughout my process. The first section I did was a coffee 
bar. I incorporated rounded seating, a contrasted color wall, patterned wall, 
and plants to engage a sense of invitation. There are also mental health 
benefits to plants like giving more clean oxygen into the air, as well as a 
sunlight window to increase the amount of Vitamin D that also helps brain 
function, therefore improving the mental space. The ambiance of my cafe 
is important in trying to provide a universally sense of comfort, while still 
promoting positive energy. The last addition to my scene was adding in my 
designed coffee cups to the shelves and on the counter.

For the second scene, I illustrated the main seating area. Again, I wanted to 
incorporate plants with the addition of a lot of sunlight let into the space. I 
still kept the tones clean neutral for the chairs and benches. The main piece 
of this illustration was to create a wall-art piece. I wanted to create contrast 
from the rounded features throughout the whole brand a cafe scene with 
geometric forms holding the patterns.  The last piece was an exterior sign.
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Final Thoughts 

Overall, this project has allowed me to use all of the knowledge and skills that 
I have attained during my time as a student at Iowa State. Struggling with my 
own mental health, this project has helped me find my own light while creating, 
struggling, failing, succeeding, and then reaching the final designs. I realized 
and was able to reflect on my own “journey,” as I had a lot of ups and downs 
along the way. In the end,the final designs are cohesive with one another, and 
although it went differently than originally planned, I believe the outcome was 
successful with the time I had left. The project was able to make some big 
turn around, since it was initially difficult for me to grasp a solid stance on the 
direction I wanted to take. 

The challenges I faced were time constraints, settling on a direction, moving 
forward when some deliverables were not working, and the motivation to keep 
going when I was not happy with what I had.

The successes I achieved was being able to turn the project into something 
I am proud of, overcoming the “creative rut,” creating a brand that supports 
something  I am very passionate about, making a quick turn around, and 
learning to “take a step back,” when it is necessary.  

Phase IV • Deploy 

Rise Cafe • Final Thoughts

Final Capstone Project
Katherine Fetter
Art GR 471
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